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SHAME THAT SH!T

SDG: Decent Work and Economic Growth (8) & Responsible Consumption and Production (12)

Description: We found that there is a high degree of lack of transparency in the high-end fashion value chains. Because of this, customer’s lack of knowledge can be freely exploited and misled through high prices. We want to change this by exposing malpractices and promoting responsibility/ sustainability. This will be done through by connecting with customers directly through social media platforms. We have created provocative content that is spread on the platforms and intended to become viral. By doing so, we hope to impact customer’s behavior in the market and drive change through a simple supply and demand notion. Indirectly, we hope to see more pronounced CSR policies and disclosure of supplier information from the high-end fashion brands. 

Names: Victor Wolf, Oscar Hegelund, Pontus Lagerberg, Ellen Gunnarsson, Joel Werner, Edwin Ashnai
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The main difficulties in achioving
our goal where twofold: firstly
finding information that
powerholders wanted to keep secrot, =
and secondly, to be able to achiove &
virality and wide sproad of our SUSTAINABILITY

communications. DEVELOPMENT GOALS

SDG 8: Decent Work and Economic Growth
Many consumers are not aware of the horrible working
conditions in factories, nor are they aware that it is normal for.
the same factories to produce for both budget and luxury brands.
SDG 12: Responsible Consumption and Production
Tn an increasingly consumeristic socioty, fashion has created a
trond of short term consumption of clothos, rather than a more

ain close to 3000 followers, with a
7 Concious long term approach

high engagement rate on our content
We were able to connect with and
educate customers. to help them

make choices that will load towards a

more sustainable future. WHAT DID WE LEARN?

There is more darkness going on behind the
curtain than we know or have the possibility to
find out.

Throughout our data collection we encountered many.
obstacles to transparency and insight into corporations,
‘and many dark rumors concerning unethical business
practices by major parties.

Communicating with the public is different than
communicating with the academy.
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