Errata

Stigzelius, 1. (2017). Producing Consumers. Agencing and Concerning Consumers to
Do Green in Everyday Food Practices. Doctoral Dissertation in Business Admin-
istration, Stockholm School of Economics, Sweden. ISBN: 978-91-7731-
028-0.

1. Omission: On page » and x it should be added that financial support
has been provided in a co-funding between the Swedish Retail Coun-
cil Formas and the Swedish Farmers’ Foundation for Agricultural
Research. I regretfully apologize for omitting this important contri-
bution.

2. Correction: On page ix, third paragraph, the correct name should be
Center for the Study of Business Markets.

3. Correction: On page 77, last paragraph, it should be stated: “Using
the kitchen as a market-consumption junction...”

4. Correction: On page 78 and 161 the correct name of the publisher
should be Edward Elgar Publishing.

Any remaining errors or misconceptions should not influence the overall un-
derstanding of the thesis.



