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Viridi Capital

Our vision is to bridge the gap between investors and green innovations, bringing them together and help future generations

Investors The investors can not Green The green innovations are in Viridi will gather investors and complete a
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Full Impact Screening
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The impact is clarified The fundraising is
Investors seek new Early stage companies and our new KPI closed and Viridi is Conventional Financial services
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climate impact innovations are invested SEK is 5-8% of capital 0 II
approached presented raised

The process of quantifying CO2 emissions — Avoided Emissions Framework

The first step Is breaking down all operations that are linked to the company. Then the The next step is to divide the sum of all emissions by the The last step in the Avoided Emissions Framework
total emissions emitted in the production of a product is calculated. Thus, concluding a | | . humber of products the company sells and then again by | | | . is to compare the emissions of the company to
life cycle analysis of the innovation in focus. the number of functional units per product lifetime. competitors.

Scopes Explained through an example By calculating the difference in emissions

Purchased goods and services Waste generation in operations compa red tocom petitOl’S (for one functional

Capital goods Btz wevl Emissions of suppliers If we have the emissions of a washing machine unit) we can find the carbon abatement
Fuel & Energy related activities Employee commuting (and their suppliers) manufacturer. factor

Transportation & distribution Leased assets

. . Emissi f ional uni
We divide the sum of emissions by the number of missions per functional unit

Electricity Heating Emissions of energy sold washing machines to get total emission of Innovation 100
Product Steam Cooling suppeliers one washing machine.
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Processing of sold goods products product usage with the company’s size we can get the
Use of sold products investments We now have the total emissions of one wash, company's total avoided emissions. These are
which makes it possible to compare to other the'emis.sions that would theoretically been
products on the market. emitted if the company had no market share

B Thesum ofall emissions In the companies product value
B Cchainis reported according to the GHG protocol standards.

The Viridi Impact

v Investors receive a deal flow

and consumers would turn to competitors as
an alternative.

of trulv areen investments v/ Letting companies focus on )
o yi > : what they do best, develop {?’@\?} SUSTAINABLE
educed information ; : :
and improve innovations X Y
asymmetry in a time of |o . _ 552 DEVELOPMENT
green washing Green v/ Innovations are visualized —
2 . ; Investors 2 e and quantified so that G&: gALS
ﬁnnvgihoersricahr‘; rr;greec?[?czlry 000 ey investors can comprehend s
tham gnt proj ﬂﬂm _@- their true potential, LECEATWORCANO
A increasing their chances of
v Investors maximize their completing successful fI/' — _
impact/invested sum Global fundraisings Viridi Capital catalyzes s oo
] sustainable growth towards
v Investors receives a clearer / More green innovations find 2030 and making sure &
view on the actual impact of support and significant Sweden becomes a leader in Viridi Capital was founded or.
their investment growth the field. the idea of helping
v Viridi Capital charges an up- / Capital is allocated to i innovations get better access
£ fee f he full i t ) X CLMATE to financial services.
ront fee for the full impac innovations that make a real [k

analysis and 5-8% of capital s 9.3
raised P <D

The companies Viridi Capital 17 Pamrsiies
aim to help are going to be
Looking ahead, we are discussing the possibility of realizing or project into a fully functional company. innovations that take a stand @
We have confidence that our project could generate a true impact on the green investment landscape, in the climate action
something which has been supported by environmental consultants 2050. 2050 has shown interest in 13 By engaging in our network
our business proposal and discussions of a possible partnership is in the works. sustainable development can

be built through strategic
Thank you.
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